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Abstract: This article examines pre-election speeches from a pragmalinguistic 

perspective, focusing on how political speakers strategically employ language to 

influence audiences, construct ideological positions, and achieve persuasive 

communicative goals [6, 7]. In modern political communication, campaign speeches 

function not only as tools for information transfer but also as powerful instruments 

of persuasion, emotional influence, and identity construction [3, 11]. The study 

explores pragmatic mechanisms embedded in political discourse, including speech 

acts, deixis, implicature, presupposition, and persuasive linguistic strategies [2, 5]. 

Special attention is given to the manipulation of lexical choices, grammatical 

structures, and contextual references that enable politicians to establish trust, create 

solidarity, and shape public opinion [4, 9]. Using discourse analysis and 

pragmalinguistic methods, this research demonstrates that successful political 

speeches largely depend on the speaker’s ability to adapt linguistic choices to 

sociocultural expectations and audience psychology [7, 11]. 
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Introduction 

Language has always played a central role in human social interaction, serving 

not only as a medium of communication but also as a powerful instrument for 

shaping beliefs, attitudes, and behavior [4, 6]. In contemporary society, political 

discourse occupies a particularly significant place because political language 

directly influences public consciousness and collective decision-making [11]. 

Among various forms of political communication, pre-election speeches represent 

one of the most strategically constructed discourse types, designed to persuade 

voters, build trust, create emotional connections, and promote ideological agendas 

[3].  The study of language in political communication has become increasingly 

relevant in modern linguistics, especially within the field of Pragmatics [6]. 

Pragmatics focuses on how meaning is constructed and interpreted in context, 

emphasizing speaker intention, listener interpretation, and situational factors [7]. 

Unlike traditional linguistic analysis, which primarily examines grammatical 

structures and lexical meaning, pragmalinguistics investigates language as it 

functions in real communicative situations [9].   Pre-election speeches provide rich 

material for pragmalinguistic research because they contain deliberate linguistic 

strategies aimed at achieving persuasive goals [3, 11]. Political speakers carefully 

select words, expressions, metaphors, and rhetorical devices to maximize impact on 

their audience [4]. Their effectiveness depends not only on what they say but also 

on how they say it, when they say it, and to whom they address their message [7].  

Political discourse is inherently persuasive. Every phrase, slogan, or promise carries 

pragmatic force extending beyond literal meaning [5]. For example, when a 

politician states, “Together we will build a better future,” the utterance performs 

multiple communicative functions simultaneously: it establishes solidarity, evokes 

hope, and implicitly positions the speaker as a capable leader [2]. Such examples 

demonstrate why pragmalinguistic analysis is essential for understanding political 

communication.  This study aims to analyze the pragmalinguistic features of pre-
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election speeches and identify the linguistic mechanisms that contribute to 

persuasive effectiveness. Specifically, the research examines how pragmatic 

categories such as speech acts, deixis, implicature, and presupposition operate in 

political discourse [5, 6]. 

Literature Review 

Pragmalinguistics emerged as a major branch of modern linguistics during the 

twentieth century, influenced by developments in philosophy, semiotics, and 

communication theory [4, 8]. The term “pragmatics” originates from the Greek word 

pragma, meaning action or activity, reflecting the central concern of pragmatics—

language in action [8]. 

The theoretical foundation of modern pragmatics was significantly shaped by 

John Austin, who proposed speech act theory [2]. Austin argued that utterances do 

not merely describe reality but also perform actions. He identified three components 

of speech acts: locutionary acts, illocutionary acts, and perlocutionary acts [2]. This 

framework is particularly relevant to political discourse because campaign speeches 

frequently aim to produce strong perlocutionary effects such as persuasion, 

inspiration, and emotional mobilization. 

Austin’s work was further developed by John Searle, who classified speech acts 

into categories such as assertives, directives, commissives, expressives, and 

declarations [10]. Pre-election speeches commonly include commissive acts, 

especially promises related to economic reform, social development, and public 

welfare [10]. 

In Uzbek linguistics, Shavkat Safarov made significant contributions to 

pragmalinguistic studies by emphasizing the relationship between linguistic choice 

and communicative intention [9]. According to Safarov, pragmatics investigates 
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how linguistic units are selected and used in communication and how they influence 

discourse participants [9]. 

Yury Apresyan also contributed substantially to pragmatic theory by 

highlighting the speaker’s attitude toward reality, the addressee, and linguistic units 

[1]. His perspective is highly relevant for analyzing political discourse because 

election speeches often involve intentional manipulation of attitudes and perceptions 

[1]. Modern studies in political discourse emphasize that language functions as an 

instrument of ideological construction [11]. Political leaders use discourse to create 

social identities, establish authority, and legitimize policies [3]. Scholars in 

discourse analysis argue that linguistic choices reveal power relations and 

ideological positioning, making election speeches ideal material for analyzing the 

intersection of language, power, and persuasion [11]. 

Research Methodology 

This study applies qualitative research methods within a pragmalinguistic 

framework to examine the linguistic and communicative features of pre-election 

speeches [6, 7]. A qualitative approach is particularly suitable because the research 

focuses on meaning, interpretation, contextual factors, and persuasive strategies 

rather than numerical data [4]. The study combines discourse analysis, contextual 

interpretation, and pragmatic analysis to identify how language functions in political 

communication. The primary method employed in this research is discourse 

analysis, which allows speeches to be examined as communicative events rather than 

isolated linguistic units [11]. Discourse analysis considers contextual factors such as 

speaker identity, audience expectations, sociopolitical environment, and 

communicative purpose, all of which influence meaning construction in political 

speeches [3, 11]. This method enables a deeper understanding of how politicians 

strategically use discourse to influence voters. Pragmatic analysis is used to identify 
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speech acts, deixis, implicature, and presupposition within campaign speeches [2, 

5]. These categories help reveal hidden meanings, implicit assumptions, and 

persuasive intentions embedded in political language [6]. Through pragmatic 

analysis, the study investigates not only explicit statements but also indirect 

meanings and contextual implications.Comparative analysis is also applied to 

identify recurring linguistic strategies across different speech samples [7]. By 

comparing multiple examples, the study evaluates which pragmatic devices occur 

most frequently and explains why they are effective in persuading audiences [9]. 

This comparative approach allows generalization of common patterns in political 

discourse.  The research material consists of selected examples representing 

common features of pre-election speeches. The analysis focuses on linguistic 

structures demonstrating persuasive intent, ideological positioning, and audience-

oriented communication [11]. 

Analysis and Results 

The pragmalinguistic analysis of pre-election speeches reveals that political 

discourse relies heavily on linguistic strategies designed to influence voters both 

cognitively and emotionally [7, 11]. The effectiveness of campaign speeches lies not 

only in factual content but also in the pragmatic force of linguistic choices [5]. 

Several major pragmatic mechanisms were identified during the analysis. 

Speech Acts in Pre-Election Speeches 

One of the most prominent pragmatic features of campaign speeches is the 

frequent use of speech acts [2]. Political speakers constantly perform actions through 

language. They promise reforms, criticize opponents, express solidarity with 

citizens, and declare future intentions [10].  Assertive speech acts are commonly 

used to present facts or claims about social and economic conditions [2]. Politicians 

often describe problems such as unemployment, inflation, or inequality to establish 
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urgency and shape public perception [11]. For instance, statements such as “Our 

nation faces serious economic challenges” function as assertives because they 

present information intended to influence how audiences understand reality [10]. 

Commissive speech acts are among the most frequent in election discourse 

[10]. These include promises, commitments, and pledges regarding future action. 

When politicians say, “I will create more jobs” or “We will improve education,” 

they commit themselves to future responsibilities [2]. Such utterances generate 

expectations and strongly influence voter trust [9]. Commissive acts strengthen the 

speaker’s credibility when audiences perceive promises as realistic and sincere.  

Directive speech acts also appear frequently in campaign speeches [10]. Politicians 

encourage citizens to take action, particularly by voting or supporting a campaign. 

Expressions such as “Join us,” “Vote for change,” or “Stand with us” function as 

directives aimed at motivating collective action [2].   Expressive speech acts help 

establish emotional connection between politicians and voters [7]. Political speakers 

often express gratitude, concern, hope, or empathy. Statements such as “I 

understand your struggles” create emotional resonance and increase perceived 

authenticity [4].   The analysis indicates that speech acts in political discourse rarely 

occur independently [2]. Instead, they interact strategically to maximize persuasive 

impact. A single speech may combine assertives, commissives, directives, and 

expressives to influence the audience more effectively [10]. 

Deixis and Identity Construction 

Deixis plays a central role in political communication because deictic 

expressions position the speaker, audience, and social groups within discourse [6]. 

Personal pronouns such as I, we, you, and they are especially significant in campaign 

speeches. 
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The pronoun “we” appears with high frequency in political discourse [7]. 

Politicians use inclusive deixis to construct solidarity and collective identity. 

Statements such as “We will overcome these challenges” create the impression that 

the speaker and audience belong to the same group with shared goals and interests 

[11]. 

Inclusive “we” reduces social distance between politicians and voters [9]. It 

presents the candidate not as an authority figure separated from the public but as part 

of the collective national identity. This strategy enhances trust and relatability. 

The pronoun “they,” by contrast, often creates opposition [11]. Political 

speakers frequently construct ideological divisions by distinguishing between “us” 

and “them.” Here, “they” may refer to political opponents, corrupt elites, or 

ineffective administrations [3]. This dichotomy simplifies political narratives and 

encourages group alignment.  Temporal deixis is equally important in campaign 

rhetoric [6]. Words such as today, now, tomorrow, and future help structure political 

messaging. Campaign speeches frequently contrast present difficulties with future 

improvement, thereby strengthening persuasive appeal through hope and 

transformation [7]. 

Spatial deixis such as “here,” “this country,” and “our nation” reinforces 

collective belonging and national identity [11]. These expressions evoke emotional 

attachment to shared space and culture. 

Presupposition as a Persuasive Tool 

Presupposition allows politicians to embed assumptions within speech without 

explicitly arguing for them [5, 6]. This makes presupposition a powerful persuasive 

mechanism because audiences often accept implied assumptions unconsciously. 
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Consider the statement: “We will restore justice to our institutions.” This 

sentence presupposes that justice is currently absent or weakened [5]. Rather than 

directly proving institutional failure, the speaker presents it as an accepted reality. 

Presuppositions reduce argumentative burden [6]. Speakers introduce controversial 

assumptions indirectly, increasing persuasive efficiency. Campaign rhetoric often 

uses presupposition to frame political problems, assign responsibility, or justify 

reform agendas [11].  Another example is: “Our citizens deserve better healthcare.” 

This presupposes that current healthcare conditions are inadequate [5]. The audience 

may accept this assumption without explicit evidence because it is embedded within 

the utterance.  The analysis demonstrates that presupposition frequently guides 

interpretation and shapes ideological framing [6]. 

Implicature and Indirect Meaning 

Implicature refers to meaning communicated indirectly rather than explicitly 

stated [5]. Political speakers often rely on implicature to criticize opponents, suggest 

solutions, or imply superiority without direct confrontation.   For example, a 

candidate may state: “It is time for fresh leadership.” The literal meaning concerns 

leadership change, but the implicature suggests that current leadership is ineffective 

or outdated [5].    Indirect communication offers strategic advantages [7]. It allows 

speakers to remain ambiguous while still transmitting evaluative meaning. 

Ambiguity broadens appeal by enabling different audience groups to interpret 

messages according to their beliefs [11].   Implicature also appears in rhetorical 

questions [5]. For example: “Do we want another five years of broken promises?” 

The speaker does not seek information. Instead, the question implies dissatisfaction 

with opponents and encourages agreement.   This pragmatic strategy enhances 

persuasion because audiences actively infer meaning, making interpretation feel 

self-generated rather than imposed [6]. 
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Emotional Persuasion and Pragmatic Strategy 

Emotion plays a central role in successful political communication because 

voters often respond not only to rational arguments but also to emotional resonance 

[3, 7]. Political speeches frequently appeal to emotions such as hope, fear, pride, 

patriotism, and frustration to strengthen persuasive influence [11]. Emotional 

persuasion operates through lexical selection, repetition, metaphor, and narrative 

structures [4].  Lexical choices significantly contribute to emotional impact. Words 

such as future, family, security, freedom, and prosperity evoke strong emotional 

responses and create positive associations in the minds of listeners [4]. These lexical 

items increase memorability and enhance persuasive force because emotionally 

charged language tends to remain longer in audience memory [7].   Metaphors are 

especially effective in political discourse because they transform complex political 

realities into emotionally accessible images [3]. Politicians frequently describe the 

nation as being “at a crossroads” or “on the road to renewal” to simplify abstract 

political challenges [11]. Such metaphorical expressions help audiences interpret 

difficult social or economic issues more easily while simultaneously triggering 

emotional reactions. Repetition is another important pragmatic strategy in campaign 

rhetoric [4]. Repeated slogans reinforce central messages and improve recall. For 

example, repeatedly using phrases such as “Change is possible” or “Together we 

can” creates psychological reinforcement and strengthens audience engagement [7]. 

Repetition also produces rhythm, making speeches more memorable and 

emotionally powerful.  Narrative structures further enhance persuasion by 

humanizing political discourse [11]. Politicians often use stories about ordinary 

citizens, workers, or families to illustrate broader social problems. These narratives 

increase emotional involvement because listeners connect more strongly with 

personal experiences than with abstract policy discussions [3]. The analysis shows 

that emotional language significantly increases perlocutionary impact by shaping 
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voter attitudes and reinforcing ideological alignment [2]. Emotional persuasion 

therefore remains one of the most effective pragmatic tools in pre-election speeches. 

Pragmatic Manipulation and Power 

Political discourse inherently involves power relations because language 

functions as a mechanism for shaping public interpretation of reality [11]. Through 

selective lexical choices, framing strategies, and discourse organization, politicians 

influence how audiences perceive political events and social problems [3].  

Pragmatic manipulation occurs when speakers intentionally guide interpretation to 

achieve strategic advantage [7]. This manipulation does not always imply deception; 

rather, it reflects the persuasive nature of political communication, where speakers 

aim to maximize influence through language [6].  Campaign speeches frequently 

simplify complex economic, social, and political issues into clear narratives with 

identifiable causes and solutions [11]. This simplification increases 

comprehensibility for mass audiences but may simultaneously reduce nuance and 

critical complexity [3]. For example, complicated economic crises may be framed 

as the result of a single policy failure or opposing political group.  Framing plays a 

crucial role in pragmatic manipulation [7]. By choosing specific lexical items, 

politicians determine how audiences interpret issues. For instance, describing 

taxation as “economic burden” evokes negative associations, whereas calling it 

“public investment” generates more positive perceptions [4]. Such lexical framing 

shapes ideological understanding.  Political speakers also manipulate audience 

perception through strategic omission [11]. Certain facts may be emphasized while 

others remain unmentioned, allowing politicians to construct selective 

representations of reality. This selective discourse management strengthens 

persuasive effectiveness. From a pragmalinguistic perspective, power in political 

discourse often lies in controlling interpretation rather than merely delivering 

information [6]. Those who shape public understanding gain persuasive and 
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ideological advantage. Therefore, political language should be analyzed not only at 

the semantic level but also at the pragmatic level to uncover hidden mechanisms of 

influence [9]. 

Results 

The analysis identified several consistent findings regarding pragmalinguistic 

features of pre-election speeches. First, pre-election speeches rely heavily on 

commissive speech acts, particularly promises and commitments, because such 

utterances create expectations and directly influence voter trust [2, 10].  Second, 

inclusive deixis—especially the pronoun “we”—strengthens solidarity and reduces 

social distance between speakers and audiences [6, 7].  Third, presupposition 

effectively introduces ideological assumptions without requiring explicit 

justification, making persuasion more subtle and efficient [5].  Fourth, implicature 

allows indirect criticism and strategic ambiguity, enabling speakers to communicate 

sensitive meanings while avoiding direct confrontation [5, 6].  Fifth, emotional 

language significantly increases persuasive force by appealing to audience feelings 

and values [3, 11].   Finally, pragmatic strategies strongly influence audience 

perception and electoral behavior because they shape both emotional and cognitive 

responses to political messaging [7].  These findings confirm that the effectiveness 

of campaign speeches depends largely on pragmatic competence rather than purely 

grammatical correctness or informational content [9]. 

Conclusion and Recommendations 

The pragmalinguistic analysis of pre-election speeches demonstrates that 

political discourse functions as a highly strategic form of communication in which 

linguistic choices are carefully selected to achieve persuasive goals [6, 11]. Election 

speeches are not neutral informational texts; rather, they are communicative 

performances designed to influence public attitudes, shape ideological beliefs, and 
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encourage political participation [3].  This study confirms that speech acts, deixis, 

presupposition, implicature, emotional persuasion, and framing strategies play 

essential roles in political persuasion [2, 5, 10]. These pragmatic mechanisms allow 

speakers to construct trust, establish solidarity, manipulate interpretation, and guide 

audience response effectively [7]. Pragmalinguistics provides valuable tools for 

understanding the hidden mechanisms of political discourse because it examines not 

only what politicians say but also how meaning is produced and interpreted in 

context [9]. Through pragmalinguistic analysis, researchers can better understand 

the complex relationship between language, power, ideology, and persuasion [11].   

Future research may expand this study by analyzing multilingual campaign 

discourse, digital political communication, or social-media-based election rhetoric 

[3]. Comparative studies involving different political cultures may also provide 

deeper insights into pragmalinguistic variation in global political discourse [4]. 

REFERENCES 

1.  Apresyan, Yu. D. (1995). Selected Works in Lexical Semantics and 

Pragmatics. Moscow. 

2. Austin, J. L. (1962). How to Do Things with Words. Oxford University 

Press. 

3. Baranov, A. G. (1988). Text in Functional-Pragmatic Paradigm. 

Krasnodar. 

4. Crystal, D. (2008). A Dictionary of Linguistics and Phonetics (6th ed.). 

Blackwell. 

5.  Grice, H. P. (1975). Logic and Conversation. In Syntax and Semantics 

(Vol. 3). Academic Press. 

6. Levinson, S. C. (1983). Pragmatics. Cambridge University Press. 

7.  Mey, J. L. (2001). Pragmatics: An Introduction (2nd ed.). Blackwell. 

https://scientific-jl.com/luch/


 

https:// journalss.org/index.php/luch/                                    Часть-71_ Том-5_Июнь-2026 126 

8.  Morris, C. (1938). Foundations of the Theory of Signs. International 

Encyclopedia of Unified Science. 

9. Safarov, Sh. (2008). Pragmatics. Tashkent. 

10.  Searle, J. R. (1969). Speech Acts: An Essay in the Philosophy of 

Language. Cambridge University Press. 

11. Van Dijk, T. A. (1997). Political Discourse and Ideology. Elsevier. 

 

 

https://scientific-jl.com/luch/

