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Abstract: This article explores the impact of colors on human psychology, 

emotions, and memory, as well as their significance in cultural and semiotic 

contexts. Colors stimulate the limbic system on a biological level, evoking various 

moods and internal experiences, while their semantic meaning is enriched through 

cultural context. In art and cinematography, colors serve as a tool to convey 

atmosphere, enliven scenes, and guide the audience's emotional perception. 

Additionally, colors have the power to activate memory and influence decision-

making, becoming an integral part of human experience. The article highlights the 

scientific and practical importance of colors by examining their visual, emotional, 

and cultural functions. 
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The relationship between humans and colors has developed since ancient 

times and has deeply permeated the layers of human psyche. Colors are perceived 

not only as a visual aesthetic phenomenon but also as a means of nonverbal 

communication, forming complex meanings in human perception. Colors received 

through the eyes stimulate emotional centers in the brain, eliciting various moods, 

internal experiences, and emotional responses: sometimes joy, sometimes anxiety, 

and at other times indescribable inner tremors. Neuroscience research indicates that 
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visual stimuli associated with colors activate the limbic system, particularly the 

amygdala and hippocampus, directly influencing emotions and memory processes 

[1, 2]. Therefore, perceiving colors merely as decorative or background elements 

disregards their true psychological and semiotic potential. The real value of colors 

is manifested in their function as a “nonverbal language.” Each color carries its own 

unique code, which humans “read” through perception, cultural memory, personal 

experience, and upbringing. For instance, red is known to accelerate heart rate, 

enhance attention, and evoke passion, producing specific biological and 

psychological effects, whereas blue tends to calm the mind and aid concentration. In 

this way, colors shape human experience not only visually but also emotionally and 

culturally. 

This process is also evident in how colors function as an “invisible grammar” 

in the human brain: when combined, colors create complex semantic meanings. 

Thus, perceiving colors merely as visual decoration limits their psychological and 

cultural functions. In reality, color is a language, code, and means of communication 

that embodies personal and cultural context and must be “read” through perception 

[1, 2]. The emotional arousal function of colors is firmly rooted in their biological 

impact. Signals from colors received via the retina are transmitted to the limbic 

system, particularly the amygdala and hippocampus. The limbic system is known as 

the center that regulates emotions, memory, and motivation. Consequently, certain 

colors immediately evoke specific moods in the human psyche. For example, red 

increases heart rate, raises blood pressure, heightens alertness, and intensifies 

passion. This biological effect is reinforced by historical and cultural factors: 

throughout human history, red has symbolized blood, power, passion, and danger. 

Hence, in cinematography, red is effectively used to create dramatic turns, internal 

emotional states, or strong visual effects [3, 4]. The prominence of red in film scenes 

directly influences the audience’s mind and emotions, enhancing conflict and 

dramatism in the scene. 

On the other hand, cool colors such as blue, purple, and green tend to calm a 

person’s psychological state. Neuroscience studies show that blue activates the 
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parasympathetic nervous system in the brain, which reduces stress levels and 

enhances a sense of tranquility. Thus, the calming sensation experienced when 

looking at the sea or the sky has a biological basis, reflecting a natural emotional 

response. Green plays an important role in resting the eyes, improving focus, and 

maintaining internal balance [5, 6]. In this way, colors in human psychology serve 

not only as a source of visual satisfaction but also as a tool for emotional stability 

and regulation of mental states. The biological and psychological effects of colors 

demonstrate their universality in human experience. Colors exist not only for vision 

but also for feeling, perception, and shaping emotions. Moreover, the interpretation 

of colors through cultural and personal context enriches their semantic layer, 

allowing colors to be perceived as complex psychological and cultural codes rather 

than mere visual stimuli. 

The semantic and cultural layers of colors further deepen their meaning. 

Differences in color perception are influenced not only by biology but also by 

cultural context. In different cultures, the same color may be interpreted differently, 

transforming colors from a universal visual tool into a contextual and cultural 

language. For example, white in some Asian countries symbolizes purity, clarity, 

and solemnity, while in Western cultures it is associated with mourning, death, and 

remembrance. Red, on the other hand, represents joy, celebration, and abundance in 

Uzbekistan, China, and Central Asia, whereas in Western societies it is interpreted 

as a sign of danger, warning, or prohibition [7, 8]. Thus, colors function not only as 

biological stimuli in human perception but also as cultural and social codes, meaning 

that their significance is context-dependent. 

In art and cinematography, color is actively used as a narrative tool. Artists, 

such as Monet, convey profound emotional moods in a scene through the depiction 

of changes in light and color, creating a dramatic or calming atmosphere in the 

viewer’s mind. Cinematographers, in turn, use color to express the mood of a scene, 

the passage of time, and abstract qualities; in this process, color grading technology 

reinforces the emotional impact of the scene. The combination of colors allows the 

audience to perceive the story nonverbally: gray and cool tones evoke feelings of 
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coldness, dullness, or isolation, while warm shades such as yellow, pink, and gold 

elicit affection, warmth, and nostalgia. In this sense, colors act as a “silent voice” in 

the scene, functioning as a nonverbal storytelling tool [9, 10]. Colors also play a 

significant role in human memory. Numerous psychological studies show that 

childhood memories are often retained through colors: a red bicycle, a blue school 

bag, green fields, or yellow autumn leaves visual elements are firmly anchored in 

the mind through color. In this process, color acts as a primary anchoring 

mechanism. Furthermore, neuromarketing research demonstrates that color exerts a 

strong psychological influence on decision-making: the color of a product evokes 

emotional associations and guides choices at a subconscious level [11, 12]. In this 

way, colors activate memory, shape decisions and actions, and enrich both individual 

and social experience. 

The “invisible grammar” of colors further complicates and enriches their 

visual and emotional impact. Each color “speaks” in its own tone, carrying distinct 

semantic and emotional codes that evoke specific moods and feelings in the human 

psyche. When colors are combined, however, their semantic meaning becomes more 

complex, producing multi-layered expressions. For instance, the combination of red 

and black enhances courage, power, and drama, conveying inner conflict and intense 

emotions to the viewer. Conversely, the harmony of blue and white conveys purity, 

trust, and elegance, inducing calmness and psychological balance in the audience. 

This phenomenon is interpreted in visual arts as the “music of colors”: the harmony 

of colors is intrinsically connected to the internal rhythm and emotional flow of the 

narrative, naturally guiding the viewer’s mood [13]. Thus, colors are not merely 

decorative elements; they are a means of creating meaning, imbuing a story with 

atmosphere, linking characters, and directing the audience emotionally. Color is a 

silent but highly expressive language of perception and communication, with each 

hue conveying its own story. Humans perceive this story not only through their eyes 

but also through their hearts. In this way, colors become an integral part of human 

experience, serving not only visual aesthetic functions but also as tools for emotional 

and psychological communication. 
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Moreover, in contemporary cinematography and visual arts, this 

characteristic of colors enhances the liveliness of scenes and characters, allowing the 

audience to perceive the narrative more deeply. The emotional atmosphere created 

through color is retained in the viewer’s mind and memory for an extended period, 

further emphasizing the significance of colors in human perception and cultural 

experience. From this perspective, colors are not merely visual components but 

become an integral element of art and psychology, serving as both emotional and 

semiotic tools [14]. Colors play a crucial role in human experience not only as visual 

phenomena but also as instruments of emotional, psychological, and cultural 

communication. They are perceived through the eyes, stimulate the limbic system in 

the brain, and evoke various moods, internal experiences, and memory processes. 

While the biological effects of colors shape a person’s emotional state, cultural and 

social contexts enrich their semantic meaning. Therefore, colors should not be 

interpreted solely as universal stimuli but as cultural and contextual codes. In art and 

cinematography, colors are used to imbue narratives with atmosphere, enliven 

scenes, and guide the audience’s emotional perception. The combination of colors 

generates complex semantic meaning through their “invisible grammar,” naturally 

influencing the audience’s mood. Additionally, colors possess the power to activate 

memory and consciousness, as reflected in childhood experiences, personal 

associations, and neuromarketing research. 

Thus, in visual arts and cinematography, colors should be considered not 

merely as decorative elements but as tools for creating meaning, animating the 

narrative, linking characters, and evoking human emotions. Color is a language of 

perception and communication in its most expressive, silent, and profound form, 

with each hue conveying its own story, which is seen with the eyes and understood 

through the heart. This characteristic of colors underscores their role as an 

indispensable element in the interconnection between human psychology, cultural 

experience, and art. 
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