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Abstract: This article explores the linguopragmatic features of politeness
strategies in English and Uzbek languages. It investigates how cultural values and
social hierarchy and communicative contexts shape the use of politeness expressions
in both linguistic communities. The study draws on the theories of Brown and
Levinson, Leech and Grice to analyze linguistic forms and pragmatic meanings that
express politeness. Comparative analysis reveals that while English communication
emphasizes individual autonomy and indirectness, Uzbek speech patterns reflect
collectivist values, respect and social harmony. The findings highlight the importance
understanding cross-cultural politeness strategies to enhance intercultural
communication and translation accuracy.
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Politeness is one of the most essential elements of effective human
communication. It reflects not only the speaker’s linguistic competence but also the
cultural norms, moral values and social hierarchies within a society. The study of
politeness from a linguopragmatic perspective enables researchers to understand how
language is used to maintain interpersonal harmony, express respect and avoid
potential conflict in communication.

In recent decades, linguopragmatic studies have drawn significant attention from
scholars such as Brown and Levinson (1987), Leech (1983), Grice (1975) who
emphasized that politeness is not merely a linguistic phenomenon but a social and
cultural act. Linguopragmatics is an interdisciplinary field, investigates the relationship
between linguistic form, pragmatic meaning, social context. In this sense, the choice
of words, tone, or grammatical structure can carry pragmatic meanings that reflect a
speaker's intention and cultural background.

In English, politeness strategies are often realized through indirectness,
conditional structures and modal verbs, such as could, might, would which help the
speaker to sound respectful and less imposing. Conversely, in Uzbek, politeness is
closely connected with cultural values like collectivism, seniority and hospitality. It is
expressed through honorific forms, pronouns (siz, sen), kinship terms and culturally
embedded expressions that highlight respect and emotional warmth. The aim of study
Is to analyze and compare the linguopragmatic realization of politeness strategies in
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English and Uzbek languages. By exploring the linguistic and cultural aspects of
politeness, this research seeks to contribute to a deeper understanding of cross-cultural
communication and the ways in which language reflects the social identity and value
of its speakers.

Language is not only a means of communication but also a reflection of values
and societal norms. Hence, every society has established politeness norms that dictate
how individuls socialize with each other. Brown and Levinson's (1987) politeness
theory introduces the concept of “face”, referring to a person's self-image in social
interactions. There are two main types of face:

1. Positive face: The desire to be liked, appreciated or approved by others.

2. Negative face: The desire of autonomy, freedom from imposition and respect
for personal space.

These two components reflect different human desires in communication.

Positive face refers to an individual s desire to be liked, appreciated, approved of
and accepted by others, it emphasizes the need for belonging and mutual respect in
social relationships. Speakers tend to use positive politeness strategies to buils
solidarity, create friendly relations and show empathy and approval.

In English culture: positive politeness is often expressed through compliments,
humor, nicknames, inclusive language. For example: “ You did a great job today!” or
“I totally agree with your point”. These expressions strengthen social bonds and create
a sense of closeness.

In Uzbek culture: Positive politeness is also expressed through respectful and
affectionate language, often emphasizing unity and harmony. For instance: “Barakalla,
yaxshi gap ekanda!” (Well said, good job!”) or *“ Sizni hurmat qilaman” (““ I respect
you”) . This demonstrates warmth and strengthens interpersonal harmony.

Negative face refers to an individual's desire to maintain personal freedom,
independence, freedom from imposition. It explains the speaker’s respect for the
listener's autonomy and privacy. Therefore, negative politeness strategies are typically
indirect, formal and cautious. In English culture: Negative politeness is shown through
apologetic and respectful expressions, often using modal verbs or indirect speech to
avoid imposing on others. There are several differences between negative English and
Uzbek politeness strategies. In English, negative politeness is individual-centered — it
reflects the speaker’s awareness of personal boundaries and the listener’s autonomy.
The goal is to sound indirect, respectful and non-intrusive.

Main features:

*Use of modal verbs (could, would, might)

*Indirect questions or requests

*Use of apologies and hesitation markers (sorry, perhaps, may I)

*Formal address and distancing language
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Examples:

1.Could you please open the window if it’s not too much trouble?

2.I’m sorry to bother you, but would you mind helping me?

3.May | speak to you for a moment, if you have time?

In these sentences, the speakers tries to reduce pressure on the listener by using
modal verbs and polite hedges. The tone is respectful, showing that the speaker values
the listener’s independence.

Uzbek negative politeness is community-centered — it focuses more on showing
humility, respect and social hierarchy than on personal boundaries. The speaker mostly
emphasizes respect toward elders, techers or higher-status individuals through
honorific forms and indirect expressions.

Main features:

*Use of honorific pronouns ( siz instead of sen)

*Addition of respectful suffixes and titles (aka, opa, domla, ustoz)

*Use of softening words (iltimos, marhamat, mumkin bo"lsa)

*Indirect or roundabout requests

Examples:

1.Iltimos, derazani ochib qo'ysangiz bo'ladimi? ( “Would it be possible if you
opened the window, please™)

2.Ustoz, bir daqgiga vaqtingizni olsam maylimi? ( “Teacher, may | take a minute
of time? )

3.Agar sizga noqulay bo'lmasa, yordam bera olasizmi? ( “If it is not inconvenient
for you, could you help me? )

In these sentences, the speakers show deference by using polite pronouns,
respectful titles and conditional structures. The purpose is not only to avoid imposition
but also to demonstrate respect and social harmony, which are central to Uzbek culture.

Conclusion

This article examines the linguopragmatic features of politeness strategies in
English and Uzbek. The findings indicate that politeness is not merely a linguistic
phenomenon but also a social act shaped by cultural values, social hierarchy, and
communicative context. In English, politeness emphasizes individual autonomy,
indirectness, and mitigation, whereas in Uzbek, it centers on social harmony, respect,
and community-oriented behavior.

Although both languages employ positive and negative politeness strategies, their
forms and contextual use differ. English highlights individual freedom and tactfulness,
while Uzbek prioritizes respect and collective harmony.

The study also underscores the importance of understanding cross-cultural
politeness strategies for effective intercultural communication and accurate translation.
Such insights can help language learners and translators promote respectful and
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contextually appropriate interactions.
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